
ENKEL Marketing Strategy 
Proposal



Search
Engine 
Marketing





On-page SEO

Preliminary Audit
● Wordpress with Yoast Plugin

● Generally in good healthy state 

Suggestions
● Voice Search 

● AI overview & AI Search

● EEAT focus



Off-Site SEO

Suggestions
● Low spam score

● Competition

● Social Signal



Content Strategy

Gated Content Content Pruning Content 

Atomization
Interactive Content



CPL = (LTV X CR)/(AO x PF X CLS)

CPL = Cost per lead

LTV = Lifetime value

CR = Lead-to-customer conversion rate

AO = Average order size

PF = Annual purchase frequency

CL = Customer lifespan

PPC Basics

PPC Formula



PPC - High Intent

High-intent customers are potential 

buyers who are actively looking to 

make a purchase or take a key 

action

Eg.

● Bookkeeping services in 

vancouver

● payroll services in canada

● bookkeepers in my area



PPC - Conquest Campaigns

Target competitor brand names, keywords, and audiences to 

capture their potential & existing customers



Conquest 
Landing Page

Familiar with the value of services and shows 

strong intent

Showcase Enkel-specific value propositions

Discount = [(LTV X GM) - CAC]/ AOV

LTV = Lifetime value

GM = Gross margin

AO = Average order size

CAC = Customer acquisition cost



Performance 
Marketing
● Data collections tools

● Conversion optimization tools

● Data visualization tool



Email 
Marketing



Email Marketing

Nurture & Education
Monthly newsletters, tips and tricks, relevant industry trends

Onboarding Automation
Welcome series, guides and how-tos.

Re-engagement Campaign
Win-back offers, customer check-ins

Promotions & Retention 

Campaigns
Webinars, events, discounts, survey, 

NPS



Canadian Anti-Spam Legislation (CASL)
● Expressed consent v.s implied consent

● Consent cannot be assumed or obtained through 

pre-checked boxes

● Expressed consent is needed on other forms such as 

quotes, contact us, packages…etc



Outbound Initiatives

Referral Program
Business Organizations and 

Chambers of Commerce

Education Program Online Communities

Meetup Sponsorship Cold Outreach



Sample Events Calendar
Date Event Name Target Audience

March 4-5, 2025 DX3 Canada 2025 Retailers, eCommerce, Digital Marketers

May 5, 2025 Small Business Show 2025 Small Business Owners, Entrepreneurs

June 3-4, 2025 RCC STORE Conference 2025 Retail Decision-Makers, Business Leaders

July 14-18, 2025 International Entrepreneurship-Small 
Business Innovators Conference Small Business Innovators, Entrepreneurs



Event Planning Strategy

Define Goals & Target
Interactive Booth & 

Demo
Post-mortem

Customer Outreach & 

Pre-engagement

2 3 51

Post-event Follow-up

4



Miscellaneous



Marketing 
Mix - Price

Anchor Price

Artificial discount

Special Discount to induce status quo 

bias



UX/CX Improvement

ExplainerReduce friction Lead with ResultsCTA Improvement Infographics



Social Media

Thought leadership/Establish 

industry authority

Functional Brand v.s Lifestyle 

Brand

80/20 Rule



Lifecycle Marketing

Acquisition

Engagement

Conversion

Retention

Loyalty/Advocacy



The following 
terminology applies to 
these Terms and 
Conditions, Privacy 
Statement and 
Disclaimer Notice, and 
all Agreements: “Client,” 
“You,” and “Your” refer to 
you, the person who logs 
on to this website and 
complies with the 
Company’s terms and 
conditions. 









Thank
You


